Company Name
To: 	All Managers
From:
Date: August 1, 2021 
Subject: Cultural and Business Customs in Brazil

Dear Managers,
The purpose of this memo is to highlight the various cultural differences existing between the United States and Brazil. These cultural differences have been considered significant in determining how well a business would thrive in the South American country. This memo has highlighted some of the most important differences related to communication and business practice which every manager needs to understand when doing business in Brazil or interacting with its people.  
Communication differences are among the main differences which exist between North America and South America. Brazil is the largest Portuguese-speaking country in the world with a higher population of Portuguese speakers than Portugal itself. Brazilians are expected to be poor in other languages like English. Doing business in brazil requires understanding the language for easier interaction with the people and employees. Most Brazilians also expect people from North America to know little to no Portuguese. The foreigners in the country who use Portuguese when communicating with the people are considered to have a sincere interest in the country. 
Time culture is also a major cultural difference between Americans and Mexicans.  The monochronic culture in the United States relating to finishing one task at a time is not observed in Mexico. Brazilians prefer a slower working pace than Americans.  The polychromic culture that involves handling various tasks simultaneously is greatly evident in the country. This can include conversations where they might discuss two or more topics at the same time. This is expected to have a great influence on differences in attitude between North Americans and Brazilians. The people in the country are more interested in completing business tasks other than observing the schedules. 
Thank you for reading these cultural differences and understanding their importance in bolstering our business performance in Brazil.  
Sincerely, 
Student name 
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